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INTRODUCTION
Hats off and “Danke!” to IFA Organisers
Until just a couple of years ago, the IFA show only happened every two years. The decision taken by organisers to run the show
annually met with some resistance and criticism from the “it’ll never work” gang. The positive attitude of the IFA management coupled
with total dedication and capped off with good old German organisational skills (in that department, nobody does it better, let’s face
it!) have not only helped them win the wager, but have propelled IFA to the position of number one CE tradeshow worldwide. But the
management crew also knew that for IFA to be truly successful, it had to become more international. In Europe, each country is
rightfully proud of its heritage, culture and language, and Germany is no exception. However, it is one country where people have
really grasped the value of the English language when it comes to communicating on an international level. As an Australian, many a
time I have been with a group of Germans who all spoke English so I could understand... and they don’t even mind! It’s not like that
in some other countries. So IFA has been doing its best to welcome international visitors, with English widely used as the language
of the show. This year, they’ve gone one step further, commissioning Cleverdis to run the official show daily in English – called IFA
INTERNATIONAL – distributed daily at all info points at the show. Of course, we’re flattered and thrilled to have the opportunity of
representing IFA officially in that sense, but we also take our hats off to the organisers for taking that extra step towards making a
truly international event. This publication, New Digital Solutions, is still “made by Cleverdis” as an unofficial IFA publication (all the
while in partnership with the show). It aims to give you some valuable “take home” information, with our selection of innovative new
products being launched onto the market, and an update on some of the latest movements in the industry. Our aim is to assist in a
healthy information flow in the industry and the ongoing education of the market. Please also take the time to visit our website
www.cleverdis.com where all our other vertical market publications and SPECIALreports are available to download free of charge and
with no login required.
Happy IFA 2007... We hope you get the best from the show, and we’ll do our very best to help you.

Richard Barnes
Editor in Chief

Bettina Spegele
Project Manager
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be used to professional or commercial ends. While all efforts have been made as to accuracy and pertinence of content and data contained in this publication, CLEVERDIS may in no case be held responsible for the
consequences, whatever their nature may be, that may result from the interpretation of this data or content, or any eventual errors therein.
Any reproduction of the content of this publication, even partial, by any procedure whatsoever, is strictly prohibited without the prior authorisation of the publisher. Any copy, whether by photography, photography film, magnetic
tape, disc or other means constitutes a forgery, liable to punishment under French law under the legislation of 11th March 1957 covering copyright. All brands cited in this publication are registered trade marks and/or belong
to companies which are their respective proprietors. The publishers and editorial staff decline all responsibility as to opinions formulated in this publication by those interviewed or cited therein. Their opinions are entirely their
own, and are included with the understanding that they contain, to our knowledge, no malicious intent. The inclusion of all texts, photographs and other documents supplied by those included in the encyclopaedia imply the
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IFA...
Designed to Meet the
Interests of the Industry
The IFA is the world’s largest
consumer electronics trade show.
Can you give us some data and facts
about it?

Jens HEITHECKER
Director Competence Center
Information & Communication

Jens Heithecker holds a degree in
Economics and Marketing at the
Berlin Technical University. He joined
Messe Berlin in 1998 and worked in
various positions as marketing
consultant (1998-2000) and manager
of the Corporate Development
Department (2000-2001).
IFA senior project manager since
2001, he was first named Deputy
Director (1st January 2003) and then
Director (1st October 2003) of the IFA
Competence Center Information &
Communication.
Messe Berlin GmbH
Messedamm 22
D-14055 Berlin
Tel: +49 (30) 3038-0

www.ifa-berlin.com

Jens Heithecker: A total of 1,170
exhibitors from 32 countries are
staging their displays on an overall
area of 180,000 square metres. This
is substantially more than in 2006. All
the major companies stocking a full
range of products are exhibiting, as
well as specialists from the
photographic sector and the suppliers
of audio, hi fi and navigation
equipment. Attendance at the IFA is
simply essential for anyone dealing
with CE, IT and telecommunications
consumers. Because the IFA is
simultaneously a show for the public
and for the trade, its more than
200,000 visitors include a high
proportion of trade visitors, who
make up 50 per cent of the total. For
dealers the IFA is the number one
venue for placing and receiving
orders. During the six days of this
trade show in 2006 orders worth
more than 2.5 billion euros were
signed, and we are confident that the
volume of orders will set new records
in 2007. Moreover the IFA is a major
media event. In 2006 almost 7,000
journalists from 74 countries attended
the IFA, a remarkable figure, that is
set to increase again this year.

The IFA is becoming increasingly
international. This year for the first
time daily coverage will be provided
in an English-language medium. How
important is this to you in view of
your international reach?

© photo: IFA

English is the main language at the
IFA. Essentially all the information,
printed matter and advice is provided
in English. Many of the main press
conferences and the international
keynote addresses take place in
English too. So the English-language
medium is, so-to-speak, the voice of
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an increasingly international IFA. Even
though we reach out to our visitors
using German (as more or less the
second language), and nine other
languages, English will remain the
force that holds everything together
in future. That is why we are
emphasising the importance of IFA
INTERNATIONAL and hope that it will
achieve a wide distribution and
acceptance.

The various segments of the IFA have
been revised this year. Why?
We want to make it as easy as
possible for visitors to find their way
around. Furthermore the IFA is
designed to meet the interests of the
industry and of this sector. It
accurately reflects the current
“positive” development of this
market. Consequently we have
adjusted the hall allocations to meet
these requirements. We are also
taking present trends into account,
such as the increasing influence of
content on CE technologies. The
index of product groups at the IFA
comprises some 32 main groups and
more than 200 additional subcategories, all of which can be found
at the IFA. We have ensured that
these are arranged as clearly as
possible, so that visitors can find
everything without difficulty and
without having to walk too far. A
number of sections have been
updated to make them more
effective. For example, this year the
systems and products associated
with the subject of Home Cinema
have been given the more accurate
designation
of
IFA
Home
Entertainment. In 2007 there will be a
particular emphasis on the newly
restructured section of IFA Audio
Entertainment. And one more of the
many examples I could give: the
participatory medium Web 2.0 will be
covered under the heading of The IFA
Bloghouse.
www.cleverdis.com
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What will be the main trends or
highlights at the IFA 2007?
Among the highlights again this year
will be the latest technology,
systems and products for home
cinema. Large, flat screens and high
resolution images, combined with
digital recording technologies, are
the main features. In 2007 there will
be a particular focus on the newly
restructured section of IFA Audio
Entertainment. Digital imaging is
another of the core themes. The
ongoing development that is
transforming previously static HTML
pages into creative, dynamic and
individually designed web pages and
portals
can
be
seen
and
experienced interactively at the new
special display area in Hall 26. This is
where professional suppliers meet
with private content providers under
the general heading of Web 2.0. We
have called this event The IFA
Bloghouse. Of course the IFA is
presenting all the developments and
products from the areas of CE, IT
and telecommunications that are
now available on the market, or
which will be of commercial interest
in the immediate and longer term.
www.cleverdis.com

The IFA has always been a
trendsetter and an indicator of the
state of the market.

As always, visitors will again be
coming to learn about new
technologies and to expand their
knowledge about the things they
themselves need. How important is
the “learning effect” in the
electronics jungle?
The IFA is primarily a trade show
displaying
products
for
the
consumer. Consequently all the
exhibitors attach great importance
to presenting products that can be
easily understood and are tailored to
the needs of consumers. However,
it is obvious that not all this
equipment is self-explanatory. That
is why the IFA is also an ideal
opportunity for consumers to see
new items, to get the feel of them,
and to enquire into their technical
background. Along with those
products that everyone needs and
which can also be operated by
everyone, such as televisions,
technical refinements are constantly
taking place, and the IFA is the place
to find out about them. Because of a
technical interest in consumer

electronics many consumers are
only too keen to do this. However,
as technology becomes more
complex the trade, with its advisory
services, is needed. This means that
consumers can obtain preliminary
information at the IFA, and can make
product comparisons there which
can then be investigated in more
depth later by talking to dealers. The
IFA has established powerful
partnerships with international
dealers’ cooperative organisations
because we are confident of the
close partnership that exists
between the industry and dealers.
The industry and dealers work
closely together to market products,
and augment one another’s efforts
in a practical way, and this applies in
particular to their information
strategy. This interaction also
stimulates
the
IFA,
which
increasingly involves this common
target group: the consumers.

What are your expectations
regarding the IFA 2007?
We are extremely confident that we
shall enjoy the best and strongest
IFA ever.
New Digital Solutions / September 2007 /
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Industry Viewpoint
“...convergence comes along with more
functionality in separate products...”

Hans-Joachim
KAMP
Member of the supervisory board - GFU

Since February 2005 Hans-Joachim
Kamp is the current CEO of Philips
Germany, Austria, Switzerland and
the speaker of the management
board of Philips GmbH. He was born
in 1948 and studied in Hamburg
business administration. In 1975 he
began his career at Philips and in1990
simultaneously became a member of
the management board of Philips
Consumer Electronics Germany and
manager of the top-selling business
segment. The supervisory board
selected Kamp in 1999 as CEO of the
company. Beside his function at
Philips, Mr. Kamp devotes his time to
voluntary work. Since 1998 he has
been a member of the supervisory
board
of
the
society
for
communication
and
consumer
electronics (gfu) and chairman of the
IFA Committee in Berlin.

www.gfu.de
The European TV market is seeing a
slow onset of HDTV ... not in set
sales, but in terms of broadcasting.
How is this affecting the market and
what do you think should be done?
Hans-Joachim
Kamp:
Besides
broadcasting there are already many
HD sources for the consumers:
digital cameras, HD camcorders,
gaming devices and of course

4
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Blu-ray and HD-DVD. In addition, the
penetration of HD ready and full HD
TV sets is increasing rapidly. So HD
already exists in the present but it
would be very good for the
development of the HD market if we
get some more HD programmes and
content in Europe. The future can
only bring about a broader choice
which will come with a higher
penetration of IPTV.

Digital TV is also taking hold. Tell us
how this will change the horizon.
The change from analogue to digital
has already brought about a broader
choice of content and programmes.
This trend will continue. Especially
when it comes to IPTV and the
different possibilities of mobile
reception, we are talking about a
new world for the consumer:
content will be available for the
consumer wherever and whenever
he wants.

We’ve been seeing a battle between
HD-DVD and Blu-ray Disc much like
the old DVD “plus and minus” RW
battle. What direction do you see this
battle taking?
The so called battle between HDDVD and Blu-ray will be fought on
the market. The question is which
system offers more benefits for the
consumer. There are some important
factors like price, quality and
available content. So far both
systems have come a long way and
most importantly they both support
the High Definition trend in
Consumer Electronics.

Of course the full gamut of
consumer technologies will be very

much under the spotlight at IFA probably too many to go into in one
short interview - but the key word
again is “convergence”.
This is causing some “grey areas”,
where products no longer just fit into
one category...
Very often people don't understand
what we mean by convergence.
People have said in the past that PC
integrated in the TV was going to be
the future trend or the microwave
oven with the integrated LCD TV.
These concepts sound good for PR
but they represent nothing when it
comes to sales. One reason for that
is the different lifecycles of products.
A TV set lasts for seven, ten or
sometimes more years in the living
room of the consumer. In the same
time frame they have to change their
PC twice or three times. So
convergence is not about a
combination of products which do
not fit together. It is more about
adding meaningful features or
technologies into existing products.
For example TV sets with integrated
hard disc recorders made the HDD
useful for the consumer's living
room. The TV set with a card slot
enables you to display your pictures
from your digital camera in a simple
way. The Hi-Fi system with wireless
connectivity allows you to find MP3s
which are stored on your PC with a
simple touch of a button.
Another example is MP3. Take a look
at all the products which are using
MP3 playback: mobile phones,
navigation devices, PDAs, Hi-Fi
systems and so on. So convergence
comes along with more functionality
in separate products but there will
still be special products for special
use.

www.cleverdis.com
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Tell us about some of this year’s
conference highlights at the show.

© photo: IFA

IFA is the largest show for consumer
electronics and this leads of course
to a broad range of highlights. HD
will be one of this year´s IFA focus
areas - with a large variety of fitting
products. Starting with TVs, followed
by Blu-ray and HD-DVD and not to
forget
digital
cameras,
HD
camcorders and of course HD SetTop-Boxes and HD gaming gadgets.
Other
areas
are
Mobility,
Connectivity and last but not least
Lifestyle.
Given the fact that consumer
electronics is so deeply integrated in
all our lives, more and more
companies are not talking about
devices with features anymore but
about solutions which express
lifestyles.

Finally, what is the prognostic for the
EU consumer electronics industry
for the next year?

www.cleverdis.com

© photo: IFA

It is a bit too early to give a final
prognosis for next year. But the
industry is convinced that the
positive trend we are facing for the
last couple of years will also
continue in 2008.
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INNOVATIONIFA
Our Selection of Awesome New Products at IFA 2007

Spotlight

VOGEL’S TO SHOWCASE HOST OF EXCITING NEW
PRODUCTS AT IFA 2007
IFA Hall 25 / 116

INNOVATIVE SUPPORT SOLUTIONS FOR
YOUR AUDIO / VIDEO ENTERTAINMENT
EQUIPMENT
Vogel’s, a European market leader in innovative audio and
video equipment support and furniture solutions, will be
present at IFA in Berlin from the 31st of August to the 5th of
September. The company will be revealing 18 product
innovations that are equally compatible with the latest IFA
inventions.

© photo: Vogel’s

Vogel’s offers consumers high quality placement and
mounting solutions to create the perfect entertainment
experience. Whether you want to mount a wide or flat
screen TV, use a remote control to alter the position of your
television or secure a portable DVD player in your car, Vogel’s
has the answer.
Vogel's will be introducing a wide range of new and innovative products:
• Glider, a new addition to the successful EMO (Electronic Motion) range of remote-controlled flatscreen supports
and stands
• Hide-A-Wire – Universal cable cover
• Compose – Flexible furniture for A/V equipment for today and tomorrow
• 64 Series (within the successful 6000 Series) – wall supports for LCD/plasma wide
screens
• DVDock – A premium version of the DVDock, the in-car solution for mounting portable
DVD players to headrests
• SoundPointer – Tilt & Turn speaker support

© photo: Vogel’s

l’s
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NEW BRAND - BIG BACKGROUND!!

Spotlight

© photo: VDC

IFA Hall 26c / 119

The newly re-launched Nordmende brand of TV sets is making its debut at IFA after being revived by leading Indian
electronics company VDC. The company aims to carve out a considerable slice of the rapidly growing European
market through a combination of excellent value for money and the revolutionary NEVe feature. NEVe is the result
of several years of research by Chinese and Japanese teams and offers a true-to-life image normally only found on
top of the range TVs. The Nordmende range also includes all the usual features such as HD/Multi HDMI/ SCART
and a viewing angle of 176°.
Under the banner “Feel Your Vision” the Nordmende brand will first be concentrating its marketing efforts on the
youth and lifestyle markets of Italy, Germany, Austria, Spain, Portugal, France, Benelux and Eastern Europe. The
brand has already been successfully launched in Italy where VDC has a manufacturing facility in Anagni, just outside
Rome.
The upcoming marketing push will also be putting a special focus on the Super slim CRTs, another unique product
along with DVDs and digital products supporting LCD/PDP segment.

www.cleverdis.com

New Digital Solutions / September 2007 /

7

Ifa07_chap1

21/08/07

14:51

Page 8

INNOVATIONIFA

Spotlight

PRODUCT LINE-UP
A RANGE OF OVER 30 MODELS – FULL HD FROM 30 TO 108"
IFA Hall 3.2 / 101
© photo: Sharp

At IFA 2007, Sharp is presenting a spectacular range of over 30
models. In the full HD segment, models from 30" up to 108" will
expand the line up. The LCD pioneer is striving for a market share
of 30 percent in the full HD quality segment and the innovation
driver's current flagship is the HD1E series – a full HD LCD-TV
with new 100 Hertz technology for an even sharper image.
Available in the screen sizes 46" and 52", this series has an
additional DVB-T tuner, a reaction time of less than four
milliseconds, and a dynamic contrast relationship of 15.000:1, as
well as a luxurious piano varnish appearance.

HD1E

At the IFA, Sharp is also announcing 2 additional
ultra-flat design series with a particularly thin frame.
With its upmarket appearance and particularly highvalue finish, the LCD-TV models will suit the
ambience of any interior design. Thanks to
comprehensive equipment, LCD TVs have no longer
been confined to the function of a pure TV for some
time now. Whether it’s case of photo and video use,
HDMI interface, gaming applications in HDTV,
through to IPTV use, they leave little to be desired.

© photo: Sharp

AQUOS 1080 “PREMIUM”

AQUOS SLIM-LINE DESIGN

XL2E

NEWS FLASH
EISA Awards: Sharps AQUOS LC-52HD1E is “European Time Shift
TV Of The Year 2007 – 2008”
With the award "European Time Shift TV Of The Year 2007 - 2008" the European Image and Sound Association (EISA),
has selected Sharp's LC-52HD1E LCD-TV as one of the best consumer electronics products of the year. The integrated
Hard Disc Drive and the convenient time shift function for digital recording and the time-delayed playback of the
recorded program won over the first class EISA jury. In announcing the prize, the jury declared, “Not only has Sharp
created an excellent large screen television in the LC-52HD1E, but also one which has already built in the freedom to
select and record TV programmes.” The jury specially noted the advantage of the integrated Hard Disc Drive which can
even record high-resolution HDTV programmes. The option to use time shift functions in combination was of high
interest: anyone who watches and records their favourite film, at the same time, can pause the playback of the current
programme using the time shift button, without interrupting the current recording of the Hard Disc Drive. Owners of a
HD 1E LCD TV won’t miss out on the beginning or key scenes of film highlights anymore. With the new AQUOS
equipment the viewer controls when films start, when it’s time for a break and when to continue watching the
programme after a break.
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BLACK IS BEAUTIFUL!
SANUS BRINGS INNOVATIONS TO IFA

IFA Hall 25 / 102

Spotlight

Aesthetic design and innovative technology: Sanus presents its product innovations at IFA this year. The whole
product range in "trendy" black, and the decorative mirror frames for flat screens and TV sets are the two highlights
from Sanus in 2007.

Sanus: cradle of innovation

© photo: Sanus

The boom in LCD and Plasma TVs is the central theme
of IFA 2007. But what good is the most beautiful flat
screen TV without the appropriate accessories? Sanus'
wall mounts open new possibilities, giving a broad range
of viewing angles to your flat screen. With marketoriented solutions, Sanus convinces more and more
clients thanks to innovative products and attractive
design. Sanus's new decorative frames can turn any
screen into a decorative object. Their classic and
minimalist design allows them to be easily integrated in
specific ambiences. At the same time, the different front
mirrors transform screens into high quality wall mirrors.

The black product range is also a novelty
this year. These products can be perfectly
integrated in both the home and the office,
because they correspond to the
consumers' aesthetic needs. With its black
product range, Sanus combines an
aesthetic design with its philosophy of
pragmatic and innovative solutions.

© photo: Sanus

Sanus Systems presents its solutions and
products from 31.08 to 05.09 at IFA, hall 25
stand 102. Sanus is also present with a
dedicated area on the stand of its distribution
partner Hama hall 10.2, as well as in the hall of
fame.

Sanus presents its VMDD26 wall
mount, which was awarded the Plus X
award thanks to its exceptional ease of
handling and is now on the wall of
fame. It can support TV sets of almost
80 kg and it is suitable for TV’s from 42’
up to 63’. In addition, the Virtual Axis TM
inclination system allows you to adjust
the viewing angle with one slight touch
of the finger. The use of aluminium and
steel combines an elegant high tech
look with maximum stability. These
articulated arms allow a safe and stable
hanging and a wide movement radius,
even for the biggest and heaviest
screens.

www.cleverdis.com

© photos: Sanus

Wall mount winner of the Plus X
Award

Thanks to Sanus, Flush mounting of TV on your wall is now possible with total flexibility of positioning as a bonus. In-wall boxes create a
"no-profile" appearance by allowing a TV and full-motion mount to rest
flush with the wall. They are easily installed between wall studs and
support VM400 and LRF118 flat-panel TV wall mounts. An in-wall box
is recommended when décor or space limitations require mounting
hardware to be hidden.

New Digital Solutions / September 2007 /
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Spotlight

Smarter Smartphones from BlackBerry
PLATINUM OWL AWARD

IFA Hall 4.2 / 111

© photo: Blackberry

BlackBerry Curve 8300 smartphone
Full QWERTY keyboard
2MP camera with flash and digital zoom
Large, ultra-bright display
SD card slot for as much music and
video as you like
BlackBerry 8800 smartphone
Built-in GPS and BlackBerry Maps
Full QWERTY keyboard
Large, ultra-bright display
SD card slot for as much music and
video as you like

© photo: Blackb
err y

© photo: Blackberry

BlackBerry has a strong presence at IFA with several
surprising new devices. All BlackBerry smartphones
give you push email* that comes directly to your
device, internet browsing, phone, SMS, instant
messenger using BlackBerry Messenger, calendar and
organiser. In addition to their innovative new products,
Research in Motion have developed cool ways of
getting around Berlin using their devices... Thanks to
their bright ideas, our Platinum Owl Award for a Mobile
Device goes to RIM this year for their new BlackBerry
Series! The Platinum Owl is given for what we believe is
a true innovation in the marketplace and is totally
independent of advertising or other financial incentives.

PLATINUM
OWL AWARD
Cleverdis this year has discerned its
Platinum Owl Award* for Innovation at
IFA 2007 to the Smarter Smartphones
from BlackBerry.
* The Platinum Owl Award is given as an
accolade for what we believe is a true
innovation in the marketplace.

BlackBerry Pearl 8100
smartphone
QWERTY - based SureType
keyboard
1.3MP camera with flash and
digital zoom
Large, ultra-bright display
SD card slot for as much
music and video as you like

More than ever – Part of the Action
PLATINUM OWL AWARD

IFA Hall 22 / 100

With amBX, your room becomes part of the action thanks to a new range of PC gaming peripherals that takes
the game beyond the screen and engages your senses in a way you’ve never experienced at home before.
amBX peripherals surround your senses by synchronizing the in-game action with light, colour, sound, vibration
and air effects to provide incredible gaming immersion. Feel wind against your skin as you steer around a hairpin
turn at breakneck speed; sense atmospheric lighting at the edge of your vision while darting through a claustrophobic cave; feel vibrations that increase as an enemy crawls up behind you. Whatever game you play, amBX
peripherals take you deeper into the experience.

PLATINUM
OWL AWARD

© photos: Philips

Cleverdis has discerned this year’s
Platinum Owl Award* for Innovation at
IFA 2007 in Home Entertainment to
Philips for amBX Peripherals.
* The Platinum Owl Award is given as an
accolade for what we believe is a true
innovation in the marketplace.

10

/ New Digital Solutions / September 2007

www.cleverdis.com

22/08/07

9:45

Page 11

© photo: IFA

Ifa07_chap1

INNOVATIONIFA

Spotlight

The Battle of the High
Definition Recording
Formats

© photo: IFA

Last year was round one... now things are really getting hot! Fervent backers of HD-DVD such as Microsoft and
Toshiba and Blu-ray Disc Association members, bolstered by Sony, have a swathe of new products and
announcements that have been scheduled for IFA. Both formats are off to a good start in Europe. Be sure to follow
the action “as it happens” in IFA INTERNATIONAL – the official show daily – produced by Cleverdis for IFA!

© photo: Lge

Super Burner

IFA Hall 11.2 / 101
LG are showcasing the GGW-H20N at IFA 2007. This new Super Multi Blue drive
supports both Blu-ray and HD DVD and features 6x BD-R and 4x BD-R DL writing
speeds.

Power up Your Camera Anywhere! IFA Hall 15.1 / 125
© photo: Ansmann Energy

Ansmann Energy is offering the special digital camera power supply ACS Cam 1. It
can be used worldwide with primary mains plugs for EU, UK, USA and Australia
included in the set. The secondary plug set with 7 plugs allows this power supply to
connect to nearly all common camera models. The output voltage is selectable from
3 to 9.5 V.

Connected Anywhere in the Home IFA Hall 12 / 109

© photo: Linksys

Linksys have numerous innovations at this year’s IFA... here are just a couple:
• The Wireless-N USB Network Adapter WUSB300N
• Wireless Networking at Up To 4X the Range and 12X the Speed!

www.cleverdis.com

High-speed Wireless-N (draft 802.11n) networking for your desktop or notebook computer
• MIMO technology uses multiple radios to create a robust signal that travels up to 4 times
further and reduces dead spots
• Up to 12 times faster than Wireless-G, but can also connect to Wireless-G and -B networks
• Wireless transmissions protected by up to 256-bit encryption
With Wireless-N, the further away you are, the more speed advantage you get. It works great
with standard Wireless-G and -B equipment, but when both ends of the wireless link are
Wireless-N, the throughput can be increased even more by using twice as much radio band,
yielding speeds up to 12 times as fast as standard Wireless-G.

New Digital Solutions / September 2007 /
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INNOVATIONIFA

Spotlight
© photos: Linksys

Lynksys Wireless-G Phone for Skype WIP320 IFA Hall 12 / 109
• Wireless-G Phone pre-loaded with Skype
• Talk to other Skype users for free
• You don't have to sit in front of your computer to talk on Skype
• Your Skype contact list is right there on the colour display

© photo: Navigon

Unrestricted Mobile Navigation

IFA Hall 8.1 / 111

IFA Hall 7.2c / 101

This year, Navigon, an expert in the field of innovative navigation
software, is due to also set its own trends in the world of devices for
the first time. The Navigon 7100 was launched in the summer of
2007. The new route planner stands out thanks to its elegant
appearance designed by Studio Phoenix Design – and has already
won the international red dot design award “Best of the Best“ as a
result. At the same time, the classy black piano lacquer shell
accommodates the most modern components available in the
sector.
• Award-winning design and innovative holder
• Bluethooth hands-free headset
• 4.3 inch touch screen colour display, 16:9 format
• Perfect overview thanks to new features such as “Reality View“
and “Lane Assistant”
• Free traffic jam information (TMC)

Last Year, One Could But Dream of SONY at IFA!!...
This Year, They’re Here for Real!! IFA Hall 7.2a / 101
Sony have finally come around to the fact that IFA is a great place to launch new products, and boy have they
woken up with a vengeance! Here are just some...

Blu-ray Player BDP-S1

Expansive sound from ultra-compact speakers - BRAVIA Theatre DAV-IS10
The BRAVIA Theatre DAV-IS10 is a unique 5.1-channel home cinema system. The
elegantly designed system makes a big impression with a total 550 watts of power
from a subwoofer and five tweeters with the size of golf balls, which can be
positioned discreetly around the living room.

© photo: Sony

© photo: Sony

The high-end BDP-S1E Blu-ray player from Sony is the latest addition to Sony’s HD
product range, a superbly designed, high-quality stand-alone device. The BDPS1E’s video upscaling function is particularly impressive: in addition to playing
back films on Blu-ray disks in the full HD resolution of 1920x1080 pixels, the player
also optimizes the picture reproduced on conventional DVDs and plays the films
in an HD resolution of up to 1080p.

Sony BRAVIA D3000 series

© photo: Sony

The new Sony BRAVIA D3000 series with three LCD
television sets in screen sizes measuring 32, 40 and 46 inches (81, 101,
116 cm) and a screen resolution of 1366x768 pixels is a welcome addition to the
BRAVIA family and a reliable companion on the way into the new High Definition
era. Sony Motionflow +100Hz technology enhances the natural reproduction of
moving images and virtually eliminates the annoying jerkiness that often
accompanies rapid motion sequences. The 10-bit color depth of the D3000 series
also increases the number of colour shades that can be reproduced. The D3000
models are the first BRAVIA LCD TVs to be equipped with the new Sony 24p-TrueCinema mode. This mode makes it possible for 24p-enabled Blu-ray players to run
high-definition films at the regular cinema speed of 24 frames per second, i.e.
playback at original speed for a unique cinema-like experience at home.
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INNOVATIONIFA

Spotlight

© photo: Tivoli Audio

Internet Radio – Anywhere in the Home! IFA Hall 3.2 / 109

If you like listening to Italian Opera direct from Milan or rock music from New York City, or any specialty, niche radio
station from any location in the world in its native language, in real time, Tivoli
Audio’s NetWorks Table Radio is for you. Tivoli Audio lets you tune in to literally thousands of free radio stations
from all around the world with its first Internet table radio – aptly called NetWorks. Designed for home use,
NetWorks delivers a pop-and crackle- free signal from any station that has a Web site address. The elegantly simple,
yet technologically advanced NetWorks was designed by Tivoli Audio Chairman and CEO Tom DeVesto.

© photo: Vivitar

Exceptional Design and High Pixel Count IFA Hall 26b / 312
Meet the Vivicam X60 from Vivitar... This 10 megapixel digital camera comes packed
with features normally only found in “bridge” models such as manual exposure,
choice of white balance settings and several automatic settings - Portrait / Sport /
Night Scene.

Xounts introduces the lifestyle NXT lamp speaker system at IFA 2007. The Xounts speaker
system is a unique lifestyle lighting concept featuring NXT SurfaceSound technology.
Combining high style with high performance audio, the Xounts range includes two versions,
Xounts Basic and Xounts Wireless, both models featuring a bespoke 2.1 speaker system
with in-built amplifier and audio inputs for playback of multiple audio devices including iPods
and MP3 players. Audio devices are connected to Xounts Basic via a standard 3.5mm audio
input, while Xounts Wireless offers Bluetooth wireless connectivity with compatible
devices such as computers and mobile phones within a 30 metre range (100m in free
space).
www.cleverdis.com

s
© photo: Xount

Sound Becomes Art in More Ways Than One! IFA Hall 7.1b / 101
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FACE TO FACE

INTERVIEW
Innovations beyond products

Gerdi Vogels
Managing Director Vogel’s
Gerdi Vogels is General Manager of
Vogel's Products B.V. She has a degree in
Business Economics from Erasmus
University in Rotterdam and has been
active in the A/V business for almost 15
years. She joined Vogel's in 1993 and has
since then worked in various marketing
and sales positions within the company. In
2003 she was named General Manager of
the Vogel's group.

Vogel’s product BV
Hondsruglaan 93
5628 DB Eindhoven
The Netherlands
Tel.: +31 40 2647400
e-mail: info@vogels.com

www.vogels.com
Vogel’s has been present in the
European market for a long time.
What is your Unique Selling Point
and philosophy?
Gerdi Vogels: The key values in
Vogel’s are innovation, design,
functionality and partnership. All
these key values are present in
everything we do. It mainly refers to
standards we have set for our
screen-mount manufacture. To do
business
we
need
good
relationships with our various
partners… a win-win type of relation
ship and respect for each other's
place in the market.

16
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We are very proud of the awards for
developing new products because
unique products are central to
Vogel's. Of course when our
products are appreciated it is
important, but being recognized by
independent design institutes is very
important. It underlines our key
values and innovative spirit.

What are the most important things
to consider when looking for
mounting solutions for LCD or
Plasma screens?
l always talk about the three “F”s
which are Fitment, Functionality and
Fun. Fitment, since of course your
mounting solution must fit with your
flat screen. That’s not always the
case due to differing standards. Not
all flat screens adhere to these
standards, so to support you in
choosing the right Vogel’s mounting
solution you can also go to
www.flatscreenfitter.com where you
can make sure that you choose the
right mounting with your flat screen.
Functionality is also part of what you
can find on the web site. It is about
how and where you want to use your
flat screen: if you want to avoid
reflection from light sources
or if you want to see your
TV from a different
angle. Fun: the product
must offer you fun and
enjoyment, new products
which we introduced are
electronic
remote
controlled
supports, because we believe that
you should enjoy making use of this
kind of functionality. The quality of
the product is important but at the
same time it’s equally important that
you enjoy your installation.

What makes
different?

Vogel’s

mounts

The real differences in Vogel’s
signature
products
are
the
innovation and design aspects. We
always include original and unique
items in our products to increase
functionality and enjoyment for the
customers. Especially when the
products are visible, we want to
make sure that it looks nice and adds
value to the audio, matches with the
audio/video equipment and also that
it fits in with the surroundings.

Finally, Vogel’s has introduced a new
retail service: the Vogel’s dealer
programme. Could you tell us more
about the programme?
The Dealer Programme proves that
we do not only innovate in products,
but also in service. We set up an
online system where registered
dealers can order samples of the
latest product innovations. Why send
sales leaflets if we can give the real
product experience? We have
started in the Netherlands with this
system in order to get the 18
innovations we introduce at the IFA
as fast as possible in the shops.

© photo: Vogel’s

This year, Vogel’s won an IF Award
and you were named as CES
Innovation Honorees as well. Tell us
about these Awards…

www.cleverdis.com
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FACE TO FACE

INTERVIEW
European TV Maker Sights
Lifestyle/Youth Market
Europe has been the most active market for LCD/PDP growth with the
market changing fast compared to Asia and other developing markets. In this
candid interview Mr Jaideep Rathore, Sr. Vice President of Nordmende
Europe explains in detail why he believes a brand which was well known in
the past can still make inroads in this competitive and tech savvy market by
taking market share from leading brands.
Jaideep Rathore: Although the
European market is expected to
remain flat in unit terms in 2007 - at
around 32 million units - there is a
projected growth of over 8% in
value, to approximately 24 billion
euros. The major contributor to this
growth will be LCD sales, which will
grow by 24%. Plasma growth will be
more modest.

Why do you think that the
Nordmende Brand will be successful
in Europe?
According to gfk the market has
been growing constantly for
LCD/Plasma screens and it is quite
evident from the volumes generated
that the top 5 brands have more than
75% of the market. However the
remaining 25% is very volatile and
brands in this segment are neither
consistent nor well organized. Also
they have a haphazard approach
towards the customer leading to
price confusion and an absence of
features. This offers a golden
opportunity for Nordmende to make
a strong push into the market with
product features and an aesthetic
edge and still give value for money.

What will be the strategy of
Nordmende in Europe and how far
has it been implemented?

© photo: Nordmende

The brand Nordmende will focus
strongly in the category of

www.cleverdis.com

“Lifestyle” and “Youth” which are
our main focus area. To sharpen the
marketing push we have appointed
JWT to develop the roadmap of
brand
communication
and
advertising. The agency will help in
developing communication across all
markets and will give us a platform
for brand equity and brand presence
in the European market. The launch
platform for Nordmende has been
devised to focus on Italy, Germany,
Austria, Spain, Portugal, France,
Benelux and Eastern Europe in the
first phase of our marketing
campaign. Press and TV will also be
introduced to the product and to our
strategy. We have already launched
very successfully in Italy as we have
our Production base in Anagni near
Rome. It's a state of the art CRT
Television and Plasma panel
manufacturing unit.

Jaideep Rathore

What is the communication USP of
Nordmende LCDs/Plasmas and
what is the target for the year?

www.nordmende.eu

The LCD and Plasma market
segment is very competitive and
Nordemende has a unique strategy
which forms the basis of the overall
sales and communication directive.
All the derivative features like
HD/Multi HDMI/ SCART/USB are
now common across nearly all the
leading brands, but we have
developed a special line of models
which include NEVe technology
(Natural Easy View Engine). This
technology gives a visual clarity that
is very close to natural vision. The
technology is based on top class
R&D from China and Japan and we
believe that it will seriously enhance
the attractiveness of our product and
is the beginning of a trend of the
future that will impact in the
consumers directly. The concept of
“Feel Your Vision” is the brand

Sr. Vice President
Nordmende Europe
Jaideep Rathore is Senior Vice President
Sales & Marketing for Nordmende Europe
and has more than 12 years’ of experience
in sales and marketing in the international
markets of Korea, Middle East and India.
He has an MBA from FMS India and at the
age of 36 years old he has a rich
experience of consumer electronics and
appliances.

Nordmende
VDC Technologies Spa
Località Fratta Rotonda
03012 Anagni, Italy
Tel.: +39 3408064125

communication
conceptualized
around the NEVe technology. Our
main objective is to generate
business to the value of over 150
million euros for the year 2007. There
will also be a special focus on the
Super slim CRTs which are a unique
product along with DVDs and digital
products supporting LCD/PDP
segment.

Are you aiming for a Top 6 SLOT in
the first year for LCDs or Ctvs ?
Being the only manufacturing plant
in Europe to produce over 2 million
Ctvs in a year we definitely are
aiming to achieve a Top 6 slot in the
overall value of television sales.
Given our manufacturing ability in
PDP - to be followed by LCDs in
2009 - we most certainly are aiming
for a Top 5 slot across both
categories in 2009.
New Digital Solutions / September 2007 /
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FACE TO FACE

MARKET INSIGHT from SANUS
Number One in World’s Biggest Market for AV Furniture and Mounts.

© photo: Sanus

As Sanus makes major inroads into Europe, it is important for us to gain insight from what is, in effect the number
one company in its field in the USA, with products in major retail outlets such as Best Buy and Walmart. Their
success is due not only to the innovation and quality of the products but also to their proactive marketing assistance
for retailers. We get the “inside story” from Sanus’ top European management…

KATINKA DE VOS
Sales and Marketing Director
Katinka De Vos has 20 year experience in
the field of marketing and sales in the
Consumer and Business to Business
markets.
She joined CSAV in April 2006 as Sales and
Marketing Director for Sanus, putting her
excellent track record in growing brands
such as Heinz, Unikaas, Andrelon, Lotus
and Projecta into action.

The European situation is obviously a
little bit different to the United States
because Sanus is new here, but you
have the same advantages in many
ways as the US organization. Tell us
about Sanus in Europe.
The advantages of Sanus worldwide
are also very unique in Europe. All
individual products and product lines
are made and produced for the
consumer. They are very suitable for
the consumers as well as retailers in
Europe.

CSAV EUROPE B.V.
Fellenoord 130
5611 ZB Eindhoven
The Netherlands
Tel.: +31 40 26 68 619
e-mail: katinka.de.vos@csavinc.com
karin.van.lierop@csavinc.com
paul.feenstra@csavinc.com

The two main features of Sanus are
the ease of installation and the ease
of use for the consumer. This means
the product is completely assembled
in the pack. The excellent quality of
the product gives the consumer
every guarantee that nothing will
happen to their TV.

large and small in-store displays,
which allow us to have a proposition
for each store and to adapt to each
situation. Consumers can try the
products and actually see how the
mechanisms work on the displays, as
well as getting all the information
they need. This display is so
successful that we already have
some cases in Europe where it sells
between 30% and 70% more than
without the display.
This means that the tools that we
have in place will help the retailer
make more out of this category.

A mount is a difficult product to sell
for retailers that are not used to
selling it. How does Sanus help the
retailers in this respect?

18
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As you know, Sanus has a lot of
experience in the US. Our packaging
and in-store presentation are selfselling to the consumer. We have

© photo: Sanus

www.sanus.com

www.cleverdis.com

Ifa07_chap2

21/08/07

20:31

Page 19

FACE TO FACE

KARIN VAN LIEROP
Product Marketing Manager
Karin Van Lierop joined CSAV in January 2007.
She studied international Business &
Marketing and has a strong background in
both Consumer Electronics and Fast Moving
Consumer Goods. Working with Philips as a
Product Marketing Manager Sound she
gained a lot of experience in Consumer
Electronics & Retail.

Meeting with Karin van Lierop for a
preview of products, we were
surprised to see what looked like a
lovely mirror... but in fact what we
were looking at was something
totally different. Karin explains...

© photo: Sanus

It looks like an elegant furniture
piece but in fact when you turn it on,
you realize that it is actually a TV.
Sanus being the world's largest
manufacturer of wall mounts, we not
only think of the mount itself but
also how it will look in the living
room. The TV doesn’t always have to
be a dominant piece of furniture in
your living room. With a beautiful
frame and mirror like this, it makes a
pleasant setting and it has "wife
acceptance" factor as well. We have
these in three sizes: 32, 42 and 50inch and with different colours
available so it is suitable for a lot of
different households.

What is the main market for this
product? Is it primarily residential
or also hotels and so on?
It is suitable for both, but I think it is
mainly residential. The target group
that we focus on are people who
want to have this decorative frame in
their living room and have a
complete and separate home
theatre as well. But you can use it in
a hotel, an airport or anywhere you
have a lifestyle setting.

PAUL FEENSTRA
V.P. EMEA
Paul Feenstra has a broad background in
building organisations and driving growth
in the new converged markets of
Consumer Electronics, Telecoms, IT and
media in the EMEA region.
Previously general manager of a major
European sales and marketing division, Mr
Feenstra is now Vice President of CSAV
Europe BV and is responsible for
promoting Sanus to the point of becoming
a major player in the European AV industry.

The strategy that we have laid out
for the next few years is to become
a dominant player as a supplier for
AV solutions for Plasma, LCD and
projectors, and be the dominant
supplier of AV furniture as well.

© photo: Sanus

At the moment we are building our
network in different countries,
looking for more distributors in
different market segments.
This is our main thrust at the
moment.
www.cleverdis.com
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INTERVIEW
V7 Makes Further Inroads in
EU TV Market

Regional Director Private Label Europe
TV - V7

Born in 1971, Frank Gerich was
named Director of Purchasing and
Operations at Ingram Pan Europe in
2005 and at the same time European
Director of V7.
His main ambitions are to push
growth in sales segments such as LC
Displays, LCD-Tvs, in particular by
enlarging the portfolio, as well as the
development of new business areas
of the V7 brand in Europe.
V7

Ingram Micro Pan Europe GmbH
Heisenbergbogen 3
85609 Dornach bei München
Tel: 089/4208-0
e-mail: v7presseurope@ingrammicro.de

www.v7-world.com
What can you tell us about the
activities and strategies under your
new leadership as Regional Director,
Private Label Europe V7?
Frank Gerich: V7 is the private label
brand of Ingram Micro. The V7
product portfolio includes LCDisplays, LCD-TVs as well as
navigation systems and is marketed
Europe-wide by Ingram Micro Pan
Europe, a subsidiary of Ingram Micro
Europe, located in Brussels and
Dornach/Munich. After having been
Director of Purchase and Operations
at Ingram Micro Pan Europe, I
became Regional Director Private
Label Europe V7 in December 2006.
I am advancing the global structure
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Which are the new products V7 is
presenting at the IFA 2007?
The trend of former times in the
display segment continues: largeformat widescreen monitors are
becoming more and more popular.
V7 is responding to the increasing
demand in this sector and presents
its new large-format 24’’ widescreen
model which will be available at the
retailers from October onwards. Like
all 19’’ and 22’’ models that V7 offers,
the new V7 D24W33 features a
particularly attractive price /
performance ratio as well as
excellent image quality and fast
response time. The contrast ratio of
1.000:1 and the maximum resolution
of 1.920 x 1.200 pixels ensure razor
sharp images and brilliant colours.
V7`s first 24’’ display offers
numerous features such as HDMI
port, pivot-function, adjustability in
height and rotatability. So once again
the V7 D24W33 bears witness to
V7`s high quality standards and is
suitable
for
both
business
applications and private use.
The expansion of the V7 product
portfolio by multi-media capable
navigation units last year was very
successful. In Q3/2007 V7 is
presenting its two new navigation

systems: V7 Nav730 and V7 Nav740,
already the fourth and fifth unit in its
portfolio. The V7 Nav730 offers a
very reliable software ready for use
within seconds thanks to its
attractive V7 user interface. In
addition to the new software which
navigates cross-border through
European countries, the V7 Nav730
can also play MP3, WMA, WMV, and
display jpg images. As all V7
products do, the new portable
navigation system combines a very
good price/performance ratio, a
sophisticated technology and a vast
array of features in an appealing
design.
Furthermore V7 is broadening its
LCD-TV line by new 22’’, 26’’, 32’’ and
42’’ models which are available from
Q4/2007 onwards. The new elegant
flat screen televisions will combine
fully developed technology with the
elegance of a glossy black design.
All the new products will be
presented at the IFA, hall 26c, stand
102/103 at Ingram Micro. Interested
people are welcome to visit V7 and
to be informed about the new
product portfolio, strategies and
business philosophy.
IFA Hall 26c / 102-103

© photo: V7

Frank Gerich

of V7, considering this a main
precondition for meeting the goals
which I have set, such as the
constant extension of the product
portfolio, as well as capturing new
business areas for the V7 brand in
Europe. I was also involved in
developing go-to-market strategies
for the new navigation systems
segment.
And now our current strategy is to
boost V7´s expansion in Europe, not
only focusing on the German market
as in former years. We are also
extending the product portfolio with
bags and backpacks for notebooks,
aiming at the mobile computing
equipment market.

www.cleverdis.com
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World First

Public Demonstration of Mobile TV
encompassing DVB-H and DVB-SH standards at IFA
Alcatel-Lucent chooses IFA Berlin 2007 for first ever public demonstration of its “hybrid” mobile TV solution using
both DVB-H and DVB-SH in parallel. IFA Hall 5.3 / 11

© ph
oto:
Alcate
l-Luc
ent

While Mobile TV is already booming
on existing cellular infrastructures in
a unicast/point-to-point mode (i.e.
where one bearer is allocated to one
user) , this mode is not the best way
to deliver the same content to a very
large number of users at the same
time, due to limited bandwidth. This
simple technological constraint has
until recently prevented mobile TV
from being deployed to a mass
market.
The only way to solve this problem
in order to offer mainstream TV
channels on mobile to a large
number of viewers is to build
dedicated
mobile
broadcast
networks that complement existing
cellular networks. While these
networks may solve technological
issues, there are still several key
considerations that have to be taken
into account for the system to grow:
• A business model based on an
attractive
subscription
plan
allowing unlimited usage.
• Good in-building performance,
similar to the performance offered
by cellular networks.
• A harmonized technology and
frequency framework to prevent
market fragmentation and allow
for a wide choice of devices.
To overcome the technical issues,
Alcatel-Lucent has developed a
hybrid satellite/terrestrial mobile
broadcast concept that uses the “S
band” spectrum which is available
worldwide. Known as Unlimited
Mobile TV, the solution is
encompassing the existing DVB-H
www.cleverdis.com

standard as well as the newly
recognised DVB-SH standard,
promising
to
provide
the
performance that users demand and
content that users crave.

How does DVB-SH
work?
The Unlimited Mobile TV solution
includes DVB-H as well as a hybrid
DVB-SH solution using a highpower, geo-stationary satellite and a
network of low-power repeaters, colocated with cellular base stations.
DVB-SH is an evolution of the DVBHandheld (DVB-H) standard, called
DVB-Satellite services to Handhelds
(DVB-SH), delivering content and
data to terminals such as mobile
phones, PDAs and navigation
devices via satellite. Repeaters will
be used in urban areas, mostly for
indoor coverage, supporting satellite
coverage for Unlimited Mobile TV.
These repeaters re-transmit at the
frequency of the satellite carrier,
which offers indoor coverage similar
to a co-located UMTS system. The
system thus provides cost-effective
coverage for large geographical
areas. Suitable spatial technologies,
such as large satellite antennas and
high-power platforms are used to
provide a net delivery speed of 2.3
Mbits/s in a 5 MHz bandwidth,
allowing direct reception of up to 18
broadcast TV channels at 256 kbits/s
directly from satellite to small
handsets, larger devices or cars, and
of up to 90 broadcast TV channels
via terrestrial repeaters.

Unlimited Mobile TV
solution gaining strong
momentum
In July 2007, only four months after
the specifications of the new DVBSH standard for broadcast mobile TV
were approved by the DVB Project
during
3GSM,
Alcatel-Lucent
announced its first DVB-SH
deployment contract with ICO in the
United States, a DVB-SH technology
test with SFR in France and the
launch of its terrestrial repeaters
offer for broadcast mobile TV: things
are moving real fast!

World’s First Public
Demonstration at IFA
2007
In an effort to encourage ongoing
innovation in technology, IFA is this
year hosting Alcatel-Lucent as a
strategic
technology
partner,
enabling
the
company
to
demonstrate and explain this
system which aims not only to put
Mobile TV within the reach of a
much broader audience, but also
again puts Europe at the forefront of
technological development when it
comes to the convergence of
broadcast
and
mobile
communication technologies.

Meeting Point: Alcatel-Lucent’s
“DVB-H, DVB-SH and Service
Delivery Environment Tutorial” is
part of the Technology & Science
Forum (TWF) in Hall 5.3/11, with a
“DVB-H and DVB-SH walking demo”
in Hall 26, featuring IFA International
TV.

o:
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IFA Hall 3.2 / 101

HD TV IN EUROPE …
GETTING A CLEAR
PICTURE OF THE
MARKET SITUATION
It has to be said that Europe has been severely dragging its feet compared to other zones when it comes
to the onset of HD TV. While a rapidly increasing number of European households are reported to already
have HD Ready televisions, it is unfortunate that many European broadcasters are still not broadcasting in
HD... so why buy an HD TV?

© photos: Sharp

Broadcast: As it turns out, many chan- rate. SES ASTRA alone plans to broadnels are finally coming on line in cast at least 100 HD channels by 2010,
Europe, especially via Satellite. For and it is projected that almost 10 million
example, SES ASTRA has announced a homes will receive HD images by satelmajor increase in the number of chan- lite by that time.
nels that will broadcast in HD in the
coming years. In mid 2007 there were Recordable Media: One of the main
around 26 channels broadcasting over vectors for the development of HDTV in
Europe via ASTRA in High Definition, Europe will in fact come through the
with offers such as BSkyB, Discovery, onset of High Definition recording forNational Geographic and the History mats using blue lasers. The advantage of
Channel for the
this is that viewers
UK ; CANAL+ in
are able to watch
One of the main
HD,
and
on
films in native
vectors for the
CANALSAT, TF1,
1080 line HD,
development
of
HDTV
M6 and National
rather than watGeographic
ching compressed
in Europe will in fact
Channel HD in
signals over broadcome through the
France;
plus
cast channels. The
onset
of
High
P r e m i e r e ,
look on someone’s
ProSieben, Sat1
face when they
Definition recording
and Anixe for
watch a film for
formats using blue
Germany. At the
the first time
lasers.
end of 2006,
playing from a Bluthere were 36 HD
ray Disc player is
channels in Europe as opposed to 6 in something very special... it’s true that as
2005. It is expected that 160 channels the price of HD players comes down furwill be operating in High Definition in ther, those people already possessing
Europe in 2010. Satellite will by far be an HD Ready or, even better, a Full-HD
the major vector for HD TV, due to the set, will no doubt flock to buy them. Not
ease with which channels can add only this, those buying High Definition
bandwidth, and thanks also in part to TV sets today should be strongly encouthe use of technologies such as MPEG- raged to buy a Blu-ray Disc player at the
4 which allow much better quality same time in order to get the “Total HD
images compressed at a much higher Experience” right from the start!
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Broadcast HD TV
A KEY ELEMENT IN
DRIVING THE HD MARKET
Gabriel Fehervari, CEO – Euro1080
Buying an HD TV is one thing, but it’s important to know how and when broadcast HD content is coming
on line. The pioneers in the field of Digital HD broadcasting in Europe are Euro 1080, partners of Sharp in
the promotion of the benefits of HD TV to consumers. In this exclusive interview, Gabriel Fehervari, CEO
of Euro 1080, gives us his unique insight into the roadmap for content…
Blu-ray Disc will also help grow the
market. What I expect to really drive
the market as we approach 2008 is
the fact that the next Summer
Olympics will be broadcast in Full
HD. This will create a true buzz
around HD TV!

Why is High Definition so different?
The resolution of HDTV images is
five to six times better than those of
analogue TV. To the human eye, an
HDTV format results in an extremely
detailed, non-vibrating and clear
image that is as sharp as reality
itself. As High Definition TV is made,
distributed and viewed DIGITALLY,

there is no deterioration and the
sensation of quality is unique. The
need for this quality is made greater
by the fact that all new generation
flat screens are bigger than former
TV generations. Put simply, the
bigger the screen, the more picture
quality that is required. Another
feature of the Euro1080 HDTV signal
is 5.1 digital surround sound, which
maximizes the overall sensation
when watching HDTV. This is what
makes HDTV much more than just
television…
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It’s true, there is no way to sell an
HD TV if the buyers can’t get
content. I believe in any region there
should be an HD offer of at least 5
channels, and the onset of HD
channels marks the inflection point
for the sale of HD TV sets. It’s like
when colour TV came out. At that
time, one third of the programmes
were in colour and the rest were in
black and white. People would
automatically zap to the colour
channels. The same will be true for
HD TV. But it’s not enough to show
HD content in the stores; people
have to know they can receive it
when they arrive home, and here,
packaged HD media such as films on
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FACE TO FACE

Philips celebrates one million Digital
PhotoFrames with the fusion of
digital art and sophisticated style

“The millionth Digital PhotoFrame is
a great milestone for Philips, and
what better way to celebrate this
accomplishment than through
Digital Art,” said Rudy Provoost,
Chief Executive Officer, Philips
Electronics. “We are excited to
announce that these stylish images
will be shown exclusively on our
PhotoFrames at IFA. Our alliance
with ArtDisplay gives us the
opportunity to bring high profile
digital art into the consumer
electronics realm.”

About Digital Art
But what exactly is Digital Art? The
term covers many forms of artistic
creations conceived and realised
with a computer. The phenomenon
originated as an artistic undercurrent
in the 1980s and continues to

© photos: Philips

Philips celebrates the production of
its millionth Digital PhotoFrame with
a special presentation exclusive to
IFA 2007. The Consumer Electronics
giant is showing four astonishing
digital artworks created by the
French Digital Art organisation,
ArtDisplay, exclusively on the 9-inch
Digital PhotoFrames showcased at
IFA.

improve with the extraordinary
progression of computers and
graphic software. What began as a
simple technical performance has
turned into a new art form in
constant evolution. Today, digital art
is a major current of artistic
expression in the contemporary art
world and will continue to act as a
one for years to come. Digital Art is
engendering
new
innovative
concepts such as “dynamic art*”
which sets images into movement
and gives digital creations the
“breath of life” which the surrealists

used to dream about. France-based
ArtDisplay is the first European
editor whose vocation is to promote
and edit dynamic works destined for
flat screens, bringing together the
world of Consumer Electronics with
that of contemporary art. The public
will be able to experience the best of
Digital Art at IFA thanks to the
combination of the imaginative style
of ArtDisplay's images with Philips'
sophisticated consumer solutions.

About Philips PhotoFrames

© photos: Philips

Philips PhotoFrames are highresolution LCD panels that deliver
images with the same sort of quality
people expect from professional
color photographs – without
requiring a PC. The frame ratio
feature also ensures that images are
displayed optimally thanks to a 3:2
ratio, while the memory of the new
7- and 10-inch PhotoFrames are
capable of storing up to 1,000 digital
images. In addition, the Digital
PhotoFrame family includes a range
of convenient software that allow
easy editing, customization and
managing of pictures.
IFA Hall 22 / 101
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